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NH HOTEL GROUP LAUNCHES ITS DISRUPTIVE AND ICONIC 

NHOW BRAND IN PROVENCE 

The Group celebrates the inauguration of the nhow Marseille 

L to R: nhow Marseille interior hallway, poolside and bedroom 

Marseille, 17 September 2018.  NH Hotel Group has celebrated the début of its nhow brand in France with 

the inauguration of the nhow Marseille.   nhow Marseille is the Group’s fourth nhow hotel, with seven more 

in the pipeline including the nhow London, due to open in 2019. 

 

The new establishment, previously operating under the NH trademark, has been transformed by Marseille-

based architects and representatives of SHPB (Société Hôtelière du Palm Beach), Claire Fatosme and Christian 

Lefèvre, and Italian architect, Teresa Sapey.   

 

nhow Marseille is located on the Corniche waterfront between two bodies of water, the freshwater of the 

Roucas Blanc spring, in the original part of the building, and the salty seawater, which the spring flows into. 

It is an ideal destination on the Mediterranean coast for a holiday, an idyllic escape or a memorable corporate 

event, with 150 rooms - 99 of which have a balcony or large terrace - as well as: 

• A Sky-Bar, located on the third floor, featuring an original chandelier made up of 4000 steel sardines, 

created by English artist Frances Bromley. With an eclectic and surprising artistic programme, it will be a 

benchmark in mixology and a meeting point to celebrate all kinds of events, both day and night. 

 

• A Tunnel Bar, on the ground floor between the freshwater of the Roucas Blanc spring in the original part 

of the building and the salt water of the sea into which the first flows. It is this passage between shade and 

light, coolness and heat that expresses the masterpiece of the décor designed by Teresa Sapey.  

 

• A Cactus Bar, on the ground floor, evokes the exotic gardens of the Mediterranean coast and the bright 

Provençal sun.  

 

http://www.nh-hotels.com/
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• A restaurant run by local chef Benjamin Mathieu and a roof bar, overlooking the Mediterranean. They 

have a hip and elegant atmosphere, and a simple and laid-back seaside chic, while the menu is playful, 

based on Mediterranean cuisine and using products that Benjamin Mathieu unearths to surprise the guests. 

 

• A Phytomer spa, which offers all of the brand's signature treatments, and a swimming pool at the sea's 

edge, supplied by the Roucas Blanc spring. The spa is located on the ground floor and, like the Tunnel 

Bar, also shows the transition between the city and Mediterranean nature. 

 

The hotel’s location, on the Corniche, between the Old Port and the Prado district, is an undeniable advantage 

for the organisation of events in a unique and accessible setting. It has 14 meeting rooms - 7 of which have sea 

views - with capacity for up to 421 people and a 322-seat auditorium, all fitted out with the latest technology.  

The new establishment under the Group's most chameleon-like brand joins the three existing nhow hotels in 

the cities of Berlin, Milan and Rotterdam.  These will be soon accompanied by seven new nhow hotels in 

Brussels, London, Rome, Amsterdam, Frankfurt, Santiago de Chile and Lima, as the Group rolls out the 

disruptive, innovative and creative spirit of a brand that has arrived to break moulds.  

nhow Marseille is the Company's fourth hotel in France where it also has an NH Collection property, similarly 

located in Marseille, and two hotels operated under its NH Hotels trademark in the cities of Lyon and Nice. 

“France has become a priority market for us, particularly in the premium and luxury segments. Our aim is to 

open around 20 hotels, 10 under our high-end trademark NH Collection, two or three under our iconic nhow 

brand and seven under the NH brand”, said Hugo Rovira, Managing Director for NH Hotel Group in 

Southern Europe and the US. 

nhow Marseille, all sides of the city in one  

Architects Claire Fatosme and Christian Lefèvre were tasked with renovating the hall, the glass lookout on the 

second floor and the Sky Bar.  The corridors, decorated with images of graffiti found on the streets of Marseille, 

also feature their imprint, as do the rooms, considered an ode to the sea and light, the nhow penthouse suite 

and the spa. “We sought to capture all sides of the city of Marseille through its artists. A fresco and visual 

cartoons by local artist Tristan Bonnemain, graffiti reinterpreted by Marseille's graphic arts designer Guy 

Bargin and visual graphics by another local graphic arts designer Adrien Bargin give the various spaces a 

unique, inspiring and emblematic local feel”, said Fatosme and Lefèvre.  

Meanwhile, renowned Italian architect Teresa Sapey was asked to design the common areas on the ground 

floor including the Cactus Bar, Tunnel Bar, restaurant, terrace and M&E areas. Sapey said of the experience 

“I attempted to layer the contradictions and energy of Marseille into the hotel's identity to give it a unique and 

decidedly Marseillais personality. The Cactus Bar, for example, looks like an enormous submarine platform 

under the Corniche's rock. The hand basins are designed in the shape of the soap of Marseille and the floors, 

in a palette of blues and emerald greens, are a true reflection of the colours of the sea.”  

nhow 

http://www.nh-hotels.com/
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nhow is the NH Hotel Group brand that singles out its most iconic hotels. It adapts to the city hosting it and is 

constantly evolving. Inspired by the world's most vanguard cities, nhow hotels are designed by the most 

creative minds of our times - Foster+Partners, OMA (founded by Rem Koolhaas), Karim Rashid, Sergei 

Tchoban and Matteo Thum, among others. They are an explosion of creativity concentrated in one place. 

Nothing at an nhow hotel is preordained. Everything is unexpected, iconic, inspirational and surprising. The 

nhow experience is unique for each guest but has the 'wow' factor in common. Located in trendy areas of town 

in the midst of change and transformation, nhow hotels quickly become benchmarks for self-discovery, 

experimentation and creativity.    

 

 

Hume Whitehead (for NH Hotel Group) 

 Tel: +44 (0)203 375 4050 (switchboard)  

cat@humewhitehead.co.uk 

Corporate website: www.nhhotelgroup.com 

 

Social media: 

www.nh-hotels.com/social-media 

 

      Twitter | Linkedin | YouTube | Instagram 

                                    

  

 

 

About NH Hotel Group 

NH Hotel Group (www.nhhotelgroup.com) is a consolidated multinational operator and one of the world’s 

leading urban hotel groups. The Company operates close to 400 hotels with almost 60,000 rooms in 30 

countries across Europe, America and Africa, including top city destinations such as Amsterdam, Barcelona, 

Berlin, Bogota, Brussels, Buenos Aires, Düsseldorf, Frankfurt, London, Madrid, Mexico City, Milan, Munich, 

New York, Rome and Vienna. 

About Claire Fatosme y Christian Lefèvre 

Engaged by Société Hôtelière du Palm Beach (S.H.P.B.) for the refurbishment of the hotel, its new functional 

organization and the decoration of part of its interiors.   Particularly interested in housing and hostelry, the two 

architects, who have been partners for 35 years, passionately lead a team of young architects with shared values 

expressed by a contextual architecture that respects its natural, climatic and culture environment.   Claire 

Fatosme and Christian Lefèvre advocate an architecture resulting from research and execution of unique 

concepts for each project, throughout all stages, from the form to the choice of techniques, materials and 

colours, including the organization of spaces to achieve an unbronken linear coherence.   Alongside their 

activity as architects, Claire Fatosme and Christian Lefèvre direct family businesses, including S.A. 

SOPROGIM, which has been engaged by S.H.P.B. to oversee the refurbishment of the nhow Marseille. In 

2014, thanks to this dual activity, Claire Fatosme and Christian Lefèvre realized an architect´s dream: creating, 

http://www.nh-hotels.com/
http://www.nhow-hotels.com/
http://www.nhhotelgroup.com/
http://www.nh-hotels.com/social-media
http://www.nhhotelgroup.com/
https://twitter.com/nhhotelgroup
https://www.linkedin.com/company/nh-hotel-group
https://www.instagram.com/nhhotelgroup/
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furnishing and managing their own 20-room hotel, the C2, which has become one of the leading hotels in 

Marseille. 

About Teresa Sapey 

It all started in Madrid in 1990, when Teresa Sapey founded her architecture firm of the same name. The Italian 

architect marked her territory by taking particular interest in urban crossing points which she transformed into 

stretches of colour filled with positive energy. Jean Nouvel nicknamed her Madame Parking for her remarkable 

artistic contribution to the car park of the Puerta America hotel in Madrid in 2004. Colour is at the centre of 

the work of Teresa Sapey, for whom everything is an occasion for design. In 2007, she won the Breakthrough 

Wallpaper Young Designer of the Year award and in 2008, she received the United Nations´ Women Together 

award in New York. Over the years, Teresa Sapey´s work has been published in numerous magazines 

throughout the world, notably a monograph in 2004 in Mondadori Electa summarizing her work on the first 

10 years of career, followed by a second monograph in 2010 on the study of her projects.  

Teresa Sapey was named as one of the ten women who will change the world in 2009 by Marie Claire Italy 

magazine, and in that same year she received the award of Knight of the Order of Merit of the Italian Republic. 

The magazine Architectural Digest Spain named her Best Designer of 2010 for her work on the development 

of non-places. 

About Chef Benjamin Mathieu 

At the age of 29, Benjamin Mathieu has already carved out a good career, in France and internationally. He 

started as an apprentice with Dominique Frérard in the Sofitel Vieux Port, restaurant Les Trois Forts and then 

joined the team of Sylvestre Wahid, holder of 2 Michelin stars, at Oustau de Baumanière. He kept moving 

forward by joining Eric Fréchon’s team at the Bristol in Paris, and then Alain Ducasse’s team at the Louis XV 

in Monaco. In 2012, he took up his first post as chef at La Table des Artistes in Faubourg de l’Arche in La 

Défense. He then left for New York for a year where he developed new culinary experiences with Thomas 

Keller, and at Daniel** and Atera**. Upon his return from New York, the next stop was Saint Germain des 

Prés where Benjamin Mathieu heads the kitchen of Pouic Pouic Saint Germain. At the same time, he became 

a consultant for the Coste group, before creating Vava, a Mediterranean neobistro that revolutionized the 

cuisine on offer at the hill of Montmartre. After a spell at the Les Chouettes in the Marais district in Paris, 

Benjamin Mathieu has returned to Marseille to create the nhow Marseille restaurant… which he will soon 

make a must! 

 

http://www.nh-hotels.com/

